Amendments to Claims 



This listing of claims will replace all prior version, and listings, of claims in the 
application. 

Claim 1 (Currently Amended) A computer system implem e nted method for facilitating a 
sale of a product from an inventory of a selling entity, th e comput e r syst e m i nc l ud i ng a 
memory arrangement and at l oast ono process i ng unit couplod to tho memory 
arrangement, the method comprising the steps of: 

stor i ng i n tho memory arrangement product inventory informat i on rolatod to tho 

inv e ntory of the sell i ng e nt i ty; 
storing i n th e m e mory arrang e m e nt configuration informat i on r el at e d to s ell ing e ntity 

products off e r e d for sa le by th e s elli ng e nt i ty; 
interactively obtaining information regarding a customer's needs and a plurality of 
desired option selections related to one or more of products of the selling 
entity products ; 

interactively obtaining a value input associated with the desired options to rank the 
importance of each of the plurality of desired option selections; 

i nt e ractiv e ly s e l e ct i ng on e or mor e us e r - s e l e ctab le product options from a li st of 
us e r - s ele ctab le opt i ons to d e fin e defining a configured product which 
satisfies the customer's needs and contain the desired option selections 
using one or more solvers containing logic rules tho stored configuration 
i nformation to constrain selection of toe available product options; and 

identifying from the an inventory of the selling entit y, us i ng tho stored i nventory 

information, one or more available productsw hich exactly corresponds to the 
configured product; 

when an identified available product that exactly corresponds to the configured 
product is not found in-the stor e d inventory of the selling entity i nformat i on , 
identifying one or more products using the value input associated with the 
plurality of desired option selections to determine one or more configured 
products found in the inventory of the selling entity that most closely matches 
the configured product having the desired option selections of the customer. 



that mor e c l os el y corr e spond to th e configur e d product bas e d upon a comb i nat i on 

of va l u e s assoc i at e d w i th th e us e r s ele ctabl e opt i ons; and 
that corresponds to a buildab l o product; 

whoro i n tho intoractivo l y so l octing one or moro usor so l octablo product opt i ons 
comprises: 

i d e ntify i ng th e product option i nt e ract i ve l y soloctod; 

r e tri e ving th e configurat i on ru l es assoc i ated w i th the selected product option; 
app l y i ng tho configurat i on rul e s to th e configurab le product; and 
a l t e ring th e l ist of us e r - so l octab l o options usod to int e ractively configure a product 
bas e d upon th e configuration ru le s and th e i nv e ntory ava il ab le . 

Claim 2 (Currently Amended) A method as recited in claim 1 , furth e r compr i s i ng rank i ng 
th e s ele ct e d product options according to a va l u e of th e product opt i ons to th e custom e r 
and, using th e ranking to id e nt i fy availab l e and buildab l o products in inv e ntory 
corr e spond i ng e ith e r e xact l y or most c l os el y to th e conf i gur e d product. w herein the value 
input associated with the plurality of desired options corresponds to a numeric value 
indicating importance of the corresponding desired option selection; and 

wherein the one or more configured products found in the inventory of the selling 
entity that most closely matches the configured product having the desired 
option selections of the customer is determined using a summation of the 
numeric values for the value input associated with the plurality of desired 
option selections found in each of the one or more configured products 
found in the inventory of the selling entity. 

Claim 3 (Currently Amended) A method as recited in claim 1 , wherein th e stor e d 
configuration informat i on comprisos a plura l ity of configurat i on ru le s which define 
re l at i onsh i ps botwoon two or moro product options: the value input associated with the 
plurality of desired options corresponds to a relative value indicating importance of the 
corresponding desired option selection as compared to other desired option selections; 
and 

wherein the one or more configured products found in the inventory of the selling 
entity that most closely matches the configured product having the plurality 
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desired option selections of the customer is determined using the relative 
values of the value input associated with the desired option selections. 

Claim 4 (Currently Amended) A method as recited in claim 3 2, wherein tho configurat i on 
rules comprises a p l urality of log i c ru le s whoroin the numeric value used in the value input 
corresponds to a value between 0 and 1 0. 

Claim 5 (Currently Amended) A method as recited in claim 3 1, wherein the configuration 
logic rules comprise constraint configuration rules which define engineering relationships 
between product options used to constrain use of combinations of options . 

, : \ Claim 6 (Currently Amended) A method as recited in claim 3 5, wherein the configuration 
rules comprise resource rules which define relationships between product options in terms 
of resources used and resources required. 

Claim 7 (Currently Amended) A method as recited in claim 3 5, wherein the configuration 
rules comprise cross-reference rules which define relationships between similar product 
options. 

Claim 8 (Cancelled). 
Claim 9 (Cancelled). 
Claim 10 (Cancelled). 

Claim 1 1 (New) A method for facilitating a sale of a configurable product from an 
inventory of a selling entity, the method- comprising the steps of: 

interactively presenting a customer with a plurality of desired option selections 

available for inclusion within one or more of the selling entity configurable 

products; 
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interactively obtaining information regarding needs of the customer and a plurality 
of desired option selections related to one or more of the selling entity 
configurable products; 

interactively obtaining a value input associated with the plurality of desired option 
selections to rank importance of each of the desired option selections; 

defining a configured product found within the inventory of the selling entity which 
satisfies the needs of the customer and contains the desired option 
selections using one or more solvers containing logic rules to constrain 
selection of available product options; 

interactively presenting a customer with the plurality of desired option selections 

comprises presenting a customer with a plurality of desired option selections 
that are found within one or more configured products in the inventory of the 
selling entity that contains all of the desired option selections specified by the 
customer; and 

when the one or more configured products found in the inventory of the selling 
entity contain less than all of the plurality of desired selection option 
selections specified by the customer, identifying one or more configured 
products using a value input associated with the desired option selections to 
determine one or more configured products found in the inventory of the 
selling entity that most closely matches the configured product having the 
desired option selections of the customer. 

Claim 12 (New) A method as recited in claim 11, wherein: 

the value input associated with the plurality of desired option selections 

corresponds to a numeric value indicating importance of the corresponding 
desired option selection; and 
the one or more configured products found in the inventory of the selling entity that 
most closely matches the configured product having the desired option 
selections of the customer is determined using a summation of the numeric 
values for the value input associated with the desired option selections found 
in each of the one or more configured products found in the inventory of the 
selling entity. 



Claim 13 (New): A method as recited in claim 1 1 , wherein: 

the value input associated with the desired options corresponds to a relative value 
indicating importance of the corresponding desired option selection as 
compared to other desired option selections; and 

the one or more configured products found in the inventory of the selling entity that 
most closely matches the configured product having the desired option 
selections of the customer is determined using the relative values of the 
value input associated with the desired option selections. 
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